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Main Points
· By using energy wisely, every American can tap the cheapest, most abundant, and most reliable source of new energy available: the energy that we waste everyday.

· This campaign is a call to action for America’s youth— We hope that it will inform and inspire them to make simple, smart energy decisions that will help reduce our growing energy demand.

The Issue

· Energy use is on the rise around the world. By 2030, global energy demand is expected to increase 50 percent above 2005 levels, with electricity demand alone in the U.S projected to rise 29 percent over the same period.

· Increasing demand requires additional supplies to keep costs low, ensure reliability, and reduce America’s dependence on foreign energy sources.  At the same time, this growing demand must be addressed in the context of global climate change.  
· Consumers can make a significant difference on all these fronts by reducing demand through simple energy efficiency measures. For example, households that install energy-saving bulbs can cut energy used for lighting by nearly 80%.
· Energy saving light bulbs (CFLs) last up to ten times longer and use one-sixth the amount of energy than regular light bulbs.
· Phone chargers and other power adapters continue to draw power even if they’re not being used. It’s called “phantom power” – and believe it or not, it could add up to as much as 5% of our Nation’s power bill!  Battery chargers can waste up to 20 times more energy than they actually use to charge something. Even when they’re not charging anything.
· For the U.S. to remain competitive in the global marketplace, we must all find ways to be more energy efficient.  That is, we must find ways to do more with less energy.  Becoming more efficient will help America to continue to grow and prosper.
The Campaign

· The Advertising Council, in partnership with the U.S. Department of Energy (DOE) are launching a new series of public service advertisements (PSAs) designed to educate tweens aged 8-12 about the importance of energy efficiency. 

· Furthermore, this youth-targeted campaign aims to create a future generation of energy-conscious adults by reaching tweens and their parents to promote a lifelong interest in pursuing energy efficient behaviors.

· The new campaign entitled “What’s your Excuse?” highlights the simplicity of making energy efficient changes in the home and asks kids to join millions of others to make a difference by using their energy wisely. 
· We all have excuses for not saving energy.   The campaign plays off those excuses to drive home the point that it doesn’t take much effort to use energy more wisely.  (I know my kids and I go back and forth about leaving the lights on.)
· The PSAs direct viewers to a new interactive website www.loseyourexcuse.gov where they can learn fun, simple tips on energy efficient behaviors and new technologies to reduce energy consumption in the home. 

· Additionally the Ad Council has partnered with Disney on a supplemental campaign, including TV and outdoor PSAs, which feature characters from Walt Disney’s Tinker Bell movie, designed to educate 8-9 year olds on positive energy efficient habits. The PSAs drive kids to visit www.energy.gov/tink where they can play games while they learn.
The PSAs

· Created pro bono by Goodby, Silverstein and Partners, the new TV, radio, outdoor and web advertising encourages kids to use their energy wisely with an Energy Action Plan, a simple 10-step action list to help encourage better energy use in the home. 

· The Energy Action Plan includes:

1. Turn off lights.

2. Use energy-saving light bulbs

3. Shut off computers

4. Use “smart” power strips

5. Turn off entertainment devices when not in use (TV, game systems)

6. Use natural light, heat and cooling

7. Unplug your phone charger when not in use

8. Talk to your parents about ENERGY STAR appliances

9. Talk to your parents about programmable digital thermostats

10. Talk to your parents about home improvements (windows, doors, roofs, etc.)

Per the Ad Council model, the PSAs will be distributed to media outlets nationwide this week and will run and air in advertising time and space that is donated by the media. 
